
Cover Sheet: Request 12509

ADV: Persuasive Messaging Track, 8-semester plan including critical tracking for Semesters 6-
8

Info
Process Major Curriculum|Modify|Ugrad/Pro
Status Pending at PV - University Curriculum Committee (UCC)
Submitter Thomas Kelleher tkell@ufl.edu
Created 4/9/2018 3:32:19 PM
Updated 9/24/2019 11:53:09 AM
Description of
request

Advertising: Persuasive Messaging Track

8-Semester Critical Tracking

Semester 1
" 2.0 GPA on all work at all institutions
Semester 2
" Complete 2 of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013,
MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 3
o Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102,
ECO 2013, MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
o 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 4
o Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102,
ECO 2013, MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 5
" Complete all of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO
2013, MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" Complete ENC 3254 and ADV 3403
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 6
" Complete ADV 3001 and ADV 3500
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 7
" Complete Immersion Experience or MMC 4200
Semester 8
" Complete Immersion Experience or MMC 4200
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Major|Modify_Curriculum for request 12509

Info

Request: ADV: Persuasive Messaging Track, 8-semester plan including critical tracking for Semesters
6-8
Description of request: Advertising: Persuasive Messaging Track

8-Semester Critical Tracking

Semester 1
" 2.0 GPA on all work at all institutions
Semester 2
" Complete 2 of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013,
MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 3
o Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO
2013, MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
o 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 4
o Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO
2013, MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 5
" Complete all of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013,
MAR 3023, MMC 1009, MMC 2604, POS 2041 or PSY2012, and STA 2023
" Complete ENC 3254 and ADV 3403
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 6
" Complete ADV 3001 and ADV 3500
" 2.0 GPA required for all critical-tracking courses
" 2.5 GPA on all work at all institutions
Semester 7
" Complete Immersion Experience or MMC 4200
Semester 8
" Complete Immersion Experience or MMC 4200

Submitter: Thomas Kelleher tkell@ufl.edu
Created: 4/9/2018 3:28:36 PM
Form version: 1

Responses
Major Name Advertising: Persuasive Messaging Track
Major Code ADV
Degree Program Name B.S. in Advertising
Undergraduate Innovation Academy Program Yes
Effective Term Earliest Available
Effective Year Earliest Available
Current Curriculum for Major https://catalog.ufl.edu/ugrad/1415/journalism/majors/advertising.aspx

(New two-track B.S. in Advertising pending separately in approval system.)

Proposed Curriculum Changes Using this form to provide 8-semester plan that includes critical

Original file: Submitted form version 1.pdf



tracking for semesters 6-8 in the Persuasive Messaging Track of the B.S. in Advertising. (New two-
track B.S. in Advertising proposal pending separately in approval system.)
Pedagogical Rationale/Justification Using this form to provide 8-semester plan that includes critical
tracking for semesters 6-8 in the Persuasive Messaging Track of the B.S. in Advertising. (New two-
track B.S. in Advertising proposal pending separately in approval system.)
Impact on Enrollment, Retention, Graduation Using this form to provide 8-semester plan that
includes critical tracking for semesters 6-8 in the Persuasive Messaging Track of the B.S. in
Advertising. (New two-track B.S. in Advertising proposal pending separately in approval system.)
Assessment Data Review Using this form to provide 8-semester plan that includes critical tracking for
semesters 6-8 in the Persuasive Messaging Track of the B.S. in Advertising. (New two-track B.S. in
Advertising proposal pending separately in approval system.)
Academic Learning Compact and Academic Assessment Plan Using this form to provide 8-
semester plan that includes critical tracking for semesters 6-8 in the Persuasive Messaging Track of
the B.S. in Advertising. (New two-track B.S. in Advertising proposal pending separately in approval
system.)
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Advertising: Persuasive Messaging Track

8-Semester Critical Tracking

Semester 1
2.0 GPA on all work at all institutions

Semester 2
Complete 2 of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013, MAR 3023, MMC 1009,  
MMC 2604, POS 2041 or PSY2012, and STA 2023

2.0 GPA required for all critical-tracking courses

2.0 GPA on all work at all institutions

Semester 3
Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013, MAR 3023, MMC 
1009,  MMC 2604, POS 2041 or PSY2012, and STA 2023

2.0 GPA required for all critical-tracking courses

2.0 GPA on all work at all institutions

Semester 4
Complete 2 additional of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013, MAR 3023, MMC 
1009,  MMC 2604, POS 2041 or PSY2012, and STA 2023

2.0 GPA required for all critical-tracking courses

2.0 GPA on all work at all institutions

Semester 5
Complete all of the following 8 critical-tracking courses: ADV 3008, ENC 1102, ECO 2013, MAR 3023, MMC 1009,  
MMC 2604, POS 2041 or PSY2012, and STA 2023

Complete ENC 3254 and ADV 3403

2.0 GPA required for all critical-tracking courses

2.0 GPA on all work at all institutions

Semester 6
Complete ADV 3001 and ADV 3500

2.0 GPA required for all critical-tracking courses

2.0 GPA on all work at all institutions

Semester 7
Complete Immersion Experience or MMC 4200

Semester 8
Complete Immersion Experience or MMC 4200

 

Model Semester Plan – ADV Immersion Track

To remain on track, students must complete the appropriate critical-tracking courses, which appear in bold. These 

courses must be completed by the terms as listed above in the Critical Tracking criteria.

This semester plan represents an example progression through the major. Actual courses and course order may be 

different depending on the student's academic record and scheduling availability of courses. Prerequisites still apply.

Semester 1 Credits

AMH 2020 United States since 1877

                  

‎ State Core GE-S ; D

3

ENC 1101 Expository and Argumentative Writing

                  

‎ GE-C; minimum grade of C required

3
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IUF 1000 What is the Good Life

                  

‎ GE-H; minimum grade of C required

3

MMC 2604 Mass Media and You 3

Mathematics

                  

‎ State Core GE-M , pure math

3

Total 15

Semester 2 Credits

ENC 1102 Argument and Persuasion

                  

‎ State Core GE-C ; minimum grade of C required

3

MMC 1009 Introduction to Media and Communications

Minimum grade of a C required

1

POS 2041 American Federal Government  or

                  

‎ PSY 2012 General Psychology  (GE-S)

3

STA 2023 Introduction to Statistics 1

                  

‎ GE-M

3

THE 2000 Theatre Appreciation or

                  

‎ ARH 2000 Art Appreciation: American Diversity and Global Arts

                  

‎ State Core GE-H  ; D

3

Biological or Physical Science

                  

‎ GE-B/P; minimum grade of C required

3

Total 16

Semester 3 Credits

ECO 2013 Principles of Macroeconomics

                  

‎ GE-S

4

MMC 2121 Writing Fundamentals for Communicators 

                  

‎ Minimum grade of C required

3

MUL 2010 Experiencing Music

                  

‎ GE-H; N

3

Biological or Physical Science

                  

‎ State Core GE-B or P

3

Foreign language  (Minimum grade of C required)   or

                  

‎ Quantitative option

3

Total 16

Semester 4 Credits

ADV 3008 Principles of Advertising

                  

‎ Minimum grade of C required

3

CPO 2001 Comparative Politics*  or

                  

‎ INR 2001 Introduction to International Relations*  or

                  

‎ POS 2112 American State and Local Government

3
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‎ POS 2112 American State and Local Government

                  

‎ GE-S; *N

MAR 3023 Principles of Marketing

                  

‎ Minimum grade of C required

4

ENC 3254 Professional Communication

                  

‎ Minimum grade of C required

3

Foreign language  (Minimum grade of C required) or

                  

‎ Quantitative option

3

Total 16

Semester 5 Credits

ADV 3001 Advertising Strategy

                  

‎ Minimum grade of C required

3

ADV 3403 Branding

Minimum grade of C required

3

MMC 3420 Consumer and Audience Analytics

                  

‎ Minimum grade of C required

3

SPC 2608 Introduction to Public Speaking  or

                  

‎ ORI 2000 Oral Literature 1  (Minimum grade of C 

required)

3

VIC 3001 Sight, Sound and Motion

                  

‎ minimum grade of C required

4

Total 16

Semester 6 Credits

ADV 3500 Digital Insights

                  

‎ Minimum grade of C required

3

   

Outside concentration 3

Professional electives 9

Total 15
Back to Top

For semesters 7-8, students must complete two professional courses.

Semester 7 Credits

   

MMC 3203 Ethics and Problems in Mass Communication 

                  

‎ Minimum grade of C required

3

MMC 4200 Law of Mass Communication 3

Outside concentration 3

Professional electives 6

Total 15

Semester 8 Credits

Immersion Experience  

                  

‎ Minimum grade of C required

3

Electives

                  

‎ Outside college

1
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‎ Outside college

6,000 word elective 3

Outside concentration 6

Professional elective 2

Total 15
Back to Top

Professional electives: 18 credits minimum
MMC 1009 and 17 additional credits

Students may take any other courses in the College of Journalism and Communications to count as professional 
electives. Students are encouraged to work with faculty members to select electives that best meet career goals. 
Recommended certificate options (e.g., International Communication, Graphic Design), combined degree options 
(Global Strategic Communication, Web Design, Social Media), and various concentrations of strategic messaging 
courses (e.g., media management, audiences and media, audience engagement) are available in the PATH office 
and advertising department office. 

Up to six credits of professional internship credit may count toward graduation.  
          
‎ Minimum grade of C required in these courses.
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